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Purpose and Objectives 

The purpose of this social media campaign is to provide empowerment-focused information to transit 

riders and other transit stakeholders during human trafficking awareness month with the objective to 

give these groups the knowledge and power to make change 

This is accomplished by sharing simple, fact-based information about the following: 

 The basics of human trafficking and modern slavery 

o What is it? 

o Who does it impact? 

o How can it be spotted? 

 The demand-side of human trafficking 

o How does demand for goods and services drive human trafficking? 

o What work do human trafficking victims do? 

 Transit connections with human trafficking 

o How is transit used by traffickers and victims? 

Instructions for Implementation 

This social media campaign was designed to be easy to implement, without the need for dedicated 

social media staff/expertise and limited time investment. Some guidance about common social media 

platforms, strategies for scheduling posts, and the use of hashtags is provided below. 

Common Platforms 

The most common social media platforms used by U.S. transit agencies are Facebook, Instagram, and 

Twitter. Each platform offers unique features to users, but all accept image-based posts as included in 

this campaign as well as comments/captions that include written information where additional detail 

can be shared. To support development of unique transit-agency specific social media content, the 

information from each pre-made post is also included in this campaign manual as plain text (see the Post 

Content section, below). Refer to each service’s vast online guidance for information about how to make 

posts. 

Scheduling Posts 

Each transit agency’s social media presence is likely to be unique, including the days of the week and 

times of day when the agency achieves its highest levels of engagement. However, despite this fact, 

social media experts recommend the following basic schedule for posts1—when using the resources 

contained in this social media campaign packet it is advisable for transit agencies (or others that choose 

to share this information) to reflect on their unique engagement patterns to determine the ideal days 

and times to share, using this guidance as needed: 

 Best times to post on social media overall: Tuesdays through Thursdays at 9 a.m. or 10 a.m. 
 Best days to post on social media: Tuesdays through Thursdays 
 Worst days to post on social media: Sundays 

                                                           
1 Source: https://sproutsocial.com/insights/best-times-to-post-on-social-media/  

https://sproutsocial.com/insights/best-times-to-post-on-social-media/
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To further refine your social media strategy, each social media platform described above has 
recommended times and days to make posts, as follows: 
 
Facebook 

 Best times: Mondays through Fridays at 3 a.m., Tuesdays at 10 a.m. and noon 
 Best days: Tuesdays through Fridays 
 Worst days: Saturdays 

Instagram 
 Best times: Mondays at 11 a.m., Tuesdays and Wednesdays from 10 a.m. to 1 p.m., and 

Thursdays and Fridays 10 a.m. and 11 a.m. 
 Best days: Tuesday and Wednesday 
 Worst days: Sundays 

Twitter 
 Best times: Mondays, Tuesdays, Wednesdays, Fridays and Saturdays at 9 a.m. 
 Best days: Tuesday and Wednesday 
 Worst days: Sunday 

 
January is Human Trafficking Prevention month, therefore, to grow the conversation about human 

trafficking and boost awareness it is recommended that this campaign be implemented in January 

during the times of day and days of the week determined to be the best for your transit agency (which 

may vary by platform). 

This campaign is designed to run for seven days, beginning on a Tuesday, with one post each day of the 

week, skipping Saturday and Sunday. However, according to your agency’s experience, it could also be 

implemented by posting on the transit agency’s highest traffic days/times throughout Human Trafficking 

Prevention month and/or reposted strategically. 

Hashtags 

Hashtags are used to tie a social media post into the larger conversations about a specific topic, linking 

one post to others made by different posters. According to Sprout Social, “Hashtags are words and 

numbers following the # symbol that categorize and track content on social media. You can add 

hashtags to social posts, bios, and comments on most major platforms.”2 For example, a social media 

post about buses made by your transit agency could include the hashtag “#buslove” to be sure bus and 

transit fans see it and can participate in the conversation.  

For the purposes of the Human Trafficking Demand Reduction social media campaign, each post 

includes suggested hashtags but your agency should include others as deemed appropriate (e.g., a 

hashtag you might already use to connect with folks in your service area/region). 

Customization 

As mentioned in the hashtag section, your agency may choose to add to the pre-made posts with 

agency-specific or locally/regionally relevant information. When creating each post using the pre-made 

                                                           
2 Source: https://sproutsocial.com/insights/what-is-hashtagging/#What%20is%20hashtagging?  

https://sproutsocial.com/insights/what-is-hashtagging/#What%20is%20hashtagging
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visuals and related hashtags, you can add to the content by including local/regional initiatives to fight 

human trafficking and information about how people can get more involved either as volunteers or 

through donations. Additionally, this is your chance to shine—share information about how your agency 

is working to fight human trafficking either in its procurement practices or by training operators and 

other staff to spot signs of trafficking and report accordingly. 

Pre-Made Post Images 

This section includes low-resolution copies of the pre-made posts with the following: 

 A set of hashtags and sources of information to be used in the text portion of the post  

 A link to a high-resolution version for downloading and use in social media posts 

Post 1 

 

Hashtags and info sources: 
#humantrafficking #endhumantrafficking 
#modernslavery #forcedlabor #humanrights 
https://www.ilo.org/global/topics/forced-
labour/lang--en/index.htm | 
https://www.unicefusa.org/sites/default/files/Fa
st%20Facts%20UNICEF%20USA.pdf  |  
https://polarisproject.org/wp-
content/uploads/2018/08/A-Roadmap-for-
Systems-and-Industries-to-Prevent-and-Disrupt-
Human-Trafficking-Transportation-Industry.pdf 

High-resolution image download link: 
 
https://safety4transit.org/wp-
content/uploads/2022/12/Post-1.png 

 

Post 2 

 

Hashtags and info sources: 
#humantrafficking #endhumantrafficking 
#modernslavery #forcedlabor #humanrights 
#conciousconsumer #reduceresuserecyle 
http://slaveryfootprint.org/ | 
https://www.dol.gov/general/apps/ilab | 
https://www.dol.gov/general/apps/ilab-comply-
chain | 
https://www.unicefusa.org/sites/default/files/U
USA%20The%20Price%20of%20Clothes.pdf  

High-resolution image download link: 
 
https://safety4transit.org/wp-
content/uploads/2022/12/Post-2.png 

https://www.ilo.org/global/topics/forced-labour/lang--en/index.htm
https://www.ilo.org/global/topics/forced-labour/lang--en/index.htm
https://www.unicefusa.org/sites/default/files/Fast%20Facts%20UNICEF%20USA.pdf
https://www.unicefusa.org/sites/default/files/Fast%20Facts%20UNICEF%20USA.pdf
https://polarisproject.org/wp-content/uploads/2018/08/A-Roadmap-for-Systems-and-Industries-to-Prevent-and-Disrupt-Human-Trafficking-Transportation-Industry.pdf
https://polarisproject.org/wp-content/uploads/2018/08/A-Roadmap-for-Systems-and-Industries-to-Prevent-and-Disrupt-Human-Trafficking-Transportation-Industry.pdf
https://polarisproject.org/wp-content/uploads/2018/08/A-Roadmap-for-Systems-and-Industries-to-Prevent-and-Disrupt-Human-Trafficking-Transportation-Industry.pdf
https://polarisproject.org/wp-content/uploads/2018/08/A-Roadmap-for-Systems-and-Industries-to-Prevent-and-Disrupt-Human-Trafficking-Transportation-Industry.pdf
https://safety4transit.org/wp-content/uploads/2022/12/Post-1.png
https://safety4transit.org/wp-content/uploads/2022/12/Post-1.png
http://slaveryfootprint.org/
https://www.dol.gov/general/apps/ilab
https://www.dol.gov/general/apps/ilab-comply-chain
https://www.dol.gov/general/apps/ilab-comply-chain
https://www.unicefusa.org/sites/default/files/UUSA%20The%20Price%20of%20Clothes.pdf
https://www.unicefusa.org/sites/default/files/UUSA%20The%20Price%20of%20Clothes.pdf
https://safety4transit.org/wp-content/uploads/2022/12/Post-2.png
https://safety4transit.org/wp-content/uploads/2022/12/Post-2.png
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Post 3 

 

Hashtags and info sources: 
#humantrafficking #endhumantrafficking 
#modernslavery #forcedlabor #humanrights 
https://www.dol.gov/agencies/ilab/reports/child
-labor/list-of-goods | 
https://www.ilo.org/wcmsp5/groups/public/---
dgreports/---
dcomm/documents/publication/wcms_575479.p
df | https://www.unicefusa.org/stories/what-
fuels-human-trafficking/31692 |  
https://polarisproject.org/wp-
content/uploads/2018/08/A-Roadmap-for-
Systems-and-Industries-to-Prevent-and-Disrupt-
Human-Trafficking-Transportation-Industry.pdf  

High-resolution image download link: 
 
https://safety4transit.org/wp-
content/uploads/2022/12/Post-3.png 
 

 

Posts 4.1 and 4.2 

The fourth post covers specifics about spotting trafficking, split into two posts to cover sex trafficking 

and labor trafficking. 

Post 4.1 

 

Hashtags and info sources: 
#humantrafficking 

#endhumantrafficking #modernslavery 

#forcedlabor #humanrights 

 

https://humantraffickinghotline.org/human-
trafficking/recognizing-signs 

High-resolution image download link: 
 
https://safety4transit.org/wp-
content/uploads/2022/12/Post-4.1.png 

 

  

https://www.dol.gov/agencies/ilab/reports/child-labor/list-of-goods
https://www.dol.gov/agencies/ilab/reports/child-labor/list-of-goods
https://www.ilo.org/wcmsp5/groups/public/---dgreports/---dcomm/documents/publication/wcms_575479.pdf
https://www.ilo.org/wcmsp5/groups/public/---dgreports/---dcomm/documents/publication/wcms_575479.pdf
https://www.ilo.org/wcmsp5/groups/public/---dgreports/---dcomm/documents/publication/wcms_575479.pdf
https://www.ilo.org/wcmsp5/groups/public/---dgreports/---dcomm/documents/publication/wcms_575479.pdf
https://www.unicefusa.org/stories/what-fuels-human-trafficking/31692
https://www.unicefusa.org/stories/what-fuels-human-trafficking/31692
https://polarisproject.org/wp-content/uploads/2018/08/A-Roadmap-for-Systems-and-Industries-to-Prevent-and-Disrupt-Human-Trafficking-Transportation-Industry.pdf
https://polarisproject.org/wp-content/uploads/2018/08/A-Roadmap-for-Systems-and-Industries-to-Prevent-and-Disrupt-Human-Trafficking-Transportation-Industry.pdf
https://polarisproject.org/wp-content/uploads/2018/08/A-Roadmap-for-Systems-and-Industries-to-Prevent-and-Disrupt-Human-Trafficking-Transportation-Industry.pdf
https://polarisproject.org/wp-content/uploads/2018/08/A-Roadmap-for-Systems-and-Industries-to-Prevent-and-Disrupt-Human-Trafficking-Transportation-Industry.pdf
https://safety4transit.org/wp-content/uploads/2022/12/Post-3.png
https://safety4transit.org/wp-content/uploads/2022/12/Post-3.png
https://humantraffickinghotline.org/human-trafficking/recognizing-signs
https://humantraffickinghotline.org/human-trafficking/recognizing-signs
https://safety4transit.org/wp-content/uploads/2022/12/Post-4.1.png
https://safety4transit.org/wp-content/uploads/2022/12/Post-4.1.png
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Post 4.2 

 

 

Hashtags and info sources: 
#humantrafficking 

#endhumantrafficking #modernslavery 

#forcedlabor #humanrights 

 

https://humantraffickinghotline.org/human-
trafficking/recognizing-signs 

High-resolution image download link: 
 
https://safety4transit.org/wp-
content/uploads/2022/12/Post-4.2.png 

 

Post 5 

 

Hashtags and info sources: 
#humantrafficking 

#endhumantrafficking #modernslavery 

#forcedlabor #humanrights #volunteer 

https://www.endslaverynow.org/act/volunteer | 

https://uaht.org/volunteer/ | 

https://preventht.org/volunteer/  

High-resolution image download link: 
 
https://safety4transit.org/wp-
content/uploads/2022/12/Post-5.png 

 

  

https://humantraffickinghotline.org/human-trafficking/recognizing-signs
https://humantraffickinghotline.org/human-trafficking/recognizing-signs
https://safety4transit.org/wp-content/uploads/2022/12/Post-4.2.png
https://safety4transit.org/wp-content/uploads/2022/12/Post-4.2.png
https://www.endslaverynow.org/act/volunteer
https://uaht.org/volunteer/
https://preventht.org/volunteer/
https://safety4transit.org/wp-content/uploads/2022/12/Post-5.png
https://safety4transit.org/wp-content/uploads/2022/12/Post-5.png
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Post 6 

 

Hashtags and info sources: 
#humantrafficking 
#endhumantrafficking #modernslavery 
#forcedlabor #humanrights 
#humantraffickinghotline  

High-resolution image download link: 
 
https://safety4transit.org/wp-
content/uploads/2022/12/Post-6.png 

 

Post 7 

 

Hashtags and info sources: 
#humantrafficking 

#endhumantrafficking #modernslavery 

#forcedlabor #humanrights 

High-resolution image download link: 
 
https://safety4transit.org/wp-
content/uploads/2022/12/Post-7.png 

 

Post Content 

The content for each of the pre-made social media post is provided in plain text in the table on the 

following pages. This information is intended to facilitate internal development of social media posts or 

to use in newsletters and other outreach materials.

https://safety4transit.org/wp-content/uploads/2022/12/Post-6.png
https://safety4transit.org/wp-content/uploads/2022/12/Post-6.png
https://safety4transit.org/wp-content/uploads/2022/12/Post-7.png
https://safety4transit.org/wp-content/uploads/2022/12/Post-7.png
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 Content Hashtags and info source for caption 

Post 1 Your Mission: help protect the vulnerable! 

 

Modern slavery, also known as human trafficking, victimized over 40 million 

people worldwide in 2016 alone (~ 25% children) – and according to a 2018 

survey of survivors, victims travel on transit often - 33% - traveled via public 

buses while being exploited* .  

 

** Watch our feed for more info and ways to get fight back ** 

 

Everyone can do their part to end human trafficking! 

#humantrafficking 

#endhumantrafficking #modernslavery #forcedlabor 

#humanrights 

https://www.ilo.org/global/topics/forced-

labour/lang--en/index.htm | 

https://www.unicefusa.org/sites/default/files/Fast%2

0Facts%20UNICEF%20USA.pdf |  

https://polarisproject.org/wp-

content/uploads/2018/08/A-Roadmap-for-Systems-

and-Industries-to-Prevent-and-Disrupt-Human-

Trafficking-Transportation-Industry.pdf  

 

 

Post 2 Harness your financial super powers! 

 

Most consumers fund human trafficking without knowing it (whether you’re 

buying a new t-shirt or a cup of coffee). Conscious consumerism can help reduce 

the money generated by human trafficking – slaveryfootprint.org and the 

Department of Labor’s Sweat & Toil and Comply Chain apps can help you spend 

your money wisely. 

#humantrafficking 

#endhumantrafficking #modernslavery #forcedlabor 

#humanrights 

#conciousconsumer #reduceresuserecyle 

http://slaveryfootprint.org/ | 

https://www.dol.gov/general/apps/ilab | 

https://www.dol.gov/general/apps/ilab-comply-chain 

| 

https://www.unicefusa.org/sites/default/files/UUSA

%20The%20Price%20of%20Clothes.pdf |  

https://www.ilo.org/global/topics/forced-labour/lang--en/index.htm
https://www.ilo.org/global/topics/forced-labour/lang--en/index.htm
https://www.unicefusa.org/sites/default/files/Fast%20Facts%20UNICEF%20USA.pdf
https://www.unicefusa.org/sites/default/files/Fast%20Facts%20UNICEF%20USA.pdf
https://polarisproject.org/wp-content/uploads/2018/08/A-Roadmap-for-Systems-and-Industries-to-Prevent-and-Disrupt-Human-Trafficking-Transportation-Industry.pdf
https://polarisproject.org/wp-content/uploads/2018/08/A-Roadmap-for-Systems-and-Industries-to-Prevent-and-Disrupt-Human-Trafficking-Transportation-Industry.pdf
https://polarisproject.org/wp-content/uploads/2018/08/A-Roadmap-for-Systems-and-Industries-to-Prevent-and-Disrupt-Human-Trafficking-Transportation-Industry.pdf
https://polarisproject.org/wp-content/uploads/2018/08/A-Roadmap-for-Systems-and-Industries-to-Prevent-and-Disrupt-Human-Trafficking-Transportation-Industry.pdf
http://slaveryfootprint.org/
https://www.dol.gov/general/apps/ilab
https://www.dol.gov/general/apps/ilab-comply-chain
https://www.unicefusa.org/sites/default/files/UUSA%20The%20Price%20of%20Clothes.pdf
https://www.unicefusa.org/sites/default/files/UUSA%20The%20Price%20of%20Clothes.pdf
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 Content Hashtags and info source for caption 

Post 3 Power up with facts! 

 

Human trafficking responds to our demands for goods and services – it “is the 

only industry in which the supply and demand are the same thing: human 

beings.  People demanding the sale of people” ~Unicef 

 

Victims work in many industries and make the things we use every day 

29 different agricultural crops 

13 kinds of resource extraction (e.g., to make smartphones) 

20 manufacturing sectors (e.g., shoes) 

 

71% of victims are women and girls, often trafficking in the commercial sex 

industry 

 

50% of forced labor victims are in debt bondage – cannot stop working until debt 

is paid but wages are never enough 

 

15.4 Million people living in forced marriages as of 2016, providing domestic and 

other services as “expected” of spouses 

#humantrafficking 

#endhumantrafficking #modernslavery #forcedlabor 

#humanrights 

 

https://www.dol.gov/agencies/ilab/reports/child-

labor/list-of-goods |  | 

https://www.ilo.org/wcmsp5/groups/public/---

dgreports/---

dcomm/documents/publication/wcms_575479.pdf | 

https://www.unicefusa.org/stories/what-fuels-

human-trafficking/31692 |  

https://polarisproject.org/wp-

content/uploads/2018/08/A-Roadmap-for-Systems-

and-Industries-to-Prevent-and-Disrupt-Human-

Trafficking-Transportation-Industry.pdf  

https://www.dol.gov/agencies/ilab/reports/child-labor/list-of-goods
https://www.dol.gov/agencies/ilab/reports/child-labor/list-of-goods
https://www.ilo.org/wcmsp5/groups/public/---dgreports/---dcomm/documents/publication/wcms_575479.pdf
https://www.ilo.org/wcmsp5/groups/public/---dgreports/---dcomm/documents/publication/wcms_575479.pdf
https://www.ilo.org/wcmsp5/groups/public/---dgreports/---dcomm/documents/publication/wcms_575479.pdf
https://www.unicefusa.org/stories/what-fuels-human-trafficking/31692
https://www.unicefusa.org/stories/what-fuels-human-trafficking/31692
https://polarisproject.org/wp-content/uploads/2018/08/A-Roadmap-for-Systems-and-Industries-to-Prevent-and-Disrupt-Human-Trafficking-Transportation-Industry.pdf
https://polarisproject.org/wp-content/uploads/2018/08/A-Roadmap-for-Systems-and-Industries-to-Prevent-and-Disrupt-Human-Trafficking-Transportation-Industry.pdf
https://polarisproject.org/wp-content/uploads/2018/08/A-Roadmap-for-Systems-and-Industries-to-Prevent-and-Disrupt-Human-Trafficking-Transportation-Industry.pdf
https://polarisproject.org/wp-content/uploads/2018/08/A-Roadmap-for-Systems-and-Industries-to-Prevent-and-Disrupt-Human-Trafficking-Transportation-Industry.pdf
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 Content Hashtags and info source for caption 

Post 4 ZAP – you’ve got super sight! 

 

Learn how you can use your powerful perspective to spot a trafficking victim 

 

Someone may be experiencing labor trafficking or exploitation if they: 

• Feel pressured by their employer to stay in a job or situation 

• Owe money to an employer or recruiter or are not paid what’s owed 

• Do not have control of their passport or other identity documents 

• Are living and working in isolated conditions 

• Appear to be monitored by another person when talking or interacting 

• Are being threatened by their boss with deportation/harm 

• Are working in dangerous conditions without proper safety protections 

• Live in dangerous/overcrowded/inhumane conditions provided by 

employer 

Someone may be experiencing sex trafficking if they: 

• Are forced into commercial sex and are unable to leave 

• Disclose reluctance to engage in commercial sex but were pressured 

• Live where they work or are transported by guards between home/work 

• Are children who live with or are dependent on a family member with a 

substance use problem or who is abusive. 

• Have a “pimp” or “manager” in the commercial sex industry. 

• Work in an industry where it may be common to be pressured into 

performing sex acts for money 

• Have a controlling parent, guardian, romantic partner, or “sponsor” who 

will not allow them to meet/speak with anyone alone or monitors them 

#humantrafficking 

#endhumantrafficking #modernslavery #forcedlabor 

#humanrights 

 

https://humantraffickinghotline.org/human-

trafficking/recognizing-signs 

https://humantraffickinghotline.org/human-trafficking/recognizing-signs
https://humantraffickinghotline.org/human-trafficking/recognizing-signs
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 Content Hashtags and info source for caption 

Post 5 Working Together We Can Stop Human Trafficking! 

 

Volunteer your time and/or make donations to organizations that fight human 

trafficking to multiply current effort. These URLs can help you find a good match 

for your skills and support: 

https://www.endslaverynow.org/act/volunteer 

https://uaht.org/volunteer/ 

https://preventht.org/volunteer/ 

#humantrafficking 

#endhumantrafficking #modernslavery #forcedlabor 

#humanrights #volunteer 

 

Post 6 Be the hero your community needs – no cape required! 

 

Take Action! 

If you suspect or see a potential trafficking situation or are a trafficking victim - 

contact the U.S. National Human Trafficking Hotline.  

Phone: 1-888-373-7888 

Text: 233733 

TTY: 711 

 

If you or someone you know is in immediate danger, please call 9-1-1 

#humantrafficking 

#endhumantrafficking #modernslavery #forcedlabor 

#humanrights #humantraffickinghotline 

Post 7 Forget telepathy, you’ve got social media – sharing is caring!  

 

We are each powerful on our own but working together we amplify our impact 

exponentially. Share the lessons you’ve learned through our recent posts about 

human trafficking with your friends and family to level up with a teamwork 

bonus! 

#humantrafficking 

#endhumantrafficking #modernslavery #forcedlabor 

#humanrights 

 

 

https://www.endslaverynow.org/act/volunteer
https://www.endslaverynow.org/act/volunteer
https://uaht.org/volunteer/
https://preventht.org/volunteer/

